RIGHTOCARE

RIGHT CARE ALLIANCE

The Right Care Alliance (RCA) is a grassroots coalition of healthcare professionals,
patients, and community members who are organizing to improve care by holding
healthcare institutions accountable to communities and putting patients, not profits, first.
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RCA is leading the movement for a health e ensure AIELS GEHRY American h_as 3 gl e » Health system is broken-->RCA calls for
system based on human need, rather than quality healthcare that is accessible, healthcare to be seen as a right and not a
profit. eqwtable‘, and delivered with dlgnlty and business. RCA Proposes a universa[,
compassion. government-funded health insurance that
The RCA Medical Debt Campaign tackles covers care for all health services.
oppressive medical debt and unfair healthcare
costs. 100 million US adults have medical ACTIVITES e In turn, more people will have access to
debt and 12% owe $10,000 or more (KFF quality care and less medical debt. There will
2022). Low-income communities and people e RCA Community Organizing Orientation be more insured people, less money spent
of color are more likely to have higher « Weekly Meetings with RCA Boston Team on health care expenditures and overall
amounts of medical debt. Hospitals and « Medical Debt Survey better health outcomes in the US.
healthcare systems charge higher prices for e Preparation for Boston Town Hall
people without insurance. e Revamp Boston Town Hall Flyer o In addition to addressing healthcare, RCA
* Medical Debt Research and Outreach via calls for addressing of all social factors.
RCA is building capacity in the community to GoFundMe
fight back against this inequity and for a more e Boston Town Hall Event --> Presented Research N
inclusive, effective, affordable, and just Findings and Facilitated Breakout Group

system of care. Discussions y
» RCA Boston Letter Writing to Mass. Gov. Healy

ORGANIZING & ADVOCACY

e RCA uses their social movement as a
catalyst for change.

e New forms of knowledge are spread
through story-telling and shared
experiences. 3.\ Tok |

e Diverse communication forms are used to P\ N NGO A\ &
further momentum through virtual town _ W qi el §
halls, online surveys, and online safe b N oW T SR NP '
spaces where people can discuss their % } o - VAL L ' ‘
experiences with medical debt or g RIGHTCARE
healthcare costs. L A CEEE

« RCA works to address systematic social sy T
problems that contribute to medical debt.
Reclaim power of public and political voice.

CONCLUSION

RCA uses innovative community organizing and advocacy strategies to build capacity
and momentum in the community against medical debt and unfair healthcare costs. The
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i \ | organization focuses on building trusting relationships with community members and
il i) : ' : stakeholders. RCA reframes the issue of oppressive and discriminatory medical debt as
'__.. i M g ,D Z 1 not just a healthcare issue, but a human rights issue.
[ costs more ;%; i RCA has multiple chapters including Boston and Florida which allows theme to work on

LA a local and national level. Building capacity against multiple sectors
: i s networks/stakeholders

Moving forward, RCA should focus on building legislative power locally and nationally to
implement real change of US healthcare systems through policy. (RCA Boston is
currently working on a letter to call Gov. Maura Healy to sign two bills to implement
single-payer healthcare.
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