
Marketing for FNSP
Brin, Olivia, Grace, Emily, and Lily



Phase One: 
Elevated Brand Kit





Phase Two: 
Social Media Posts













Phase Three: 
Physical Fliers







Phase Four: 
Merchandise!!







Phase Five: 
Content Calendar





Teamwork Reflection



The Social Change Model – Group Values
- Common Purpose: To feed people 

- Volunteers: want to help people access nutritious food
- Clients: want access to affordable, nutritious food 
- Us: increase visibility of FNSP 

- Collaboration: Working together
- Volunteers: work together to serve meals
- Clients: encourage community support efforts
- Us: shared ideas, divided tasks, and worked as a team

- Controversy with Civility: Respectful dialogue
- Volunteers: communicate calmly to help coordinate service efforts
- Clients: treated with dignity in a respectful environment
- Us: communicated openly and respectfully throughout the project 
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Overall Reflection
Overall, our mission was to improve the marketing to highlight the values of FNSP, 
primarily nutritious meals and maintaining dignity, and also to make it easier for 
employees to adopt these changes. 

As a group, we worked together efficiently. As of this presentation, our one 
deliverable left to do is the updated newsletter template. 



Thank You!


