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Have extra food, clothes, or essentials?
Every donation—big or small-can ease a
burden and make a life-changing difference.
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RIS




Supper Program

‘Since 1984

AAIDALIZ PEREZ \ Josie Tucker
Executive Director (e Program Coordinator

Innazia Moore
Kitchen Chef f
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JOIN US THIS FRIDAY!



VOLUNTEER OPPORTUNITIES

¢ L[TCHEN SHIFT DAY TIVE SET-UP %

¢ [VENING SHIFT
VOLUNTEERS ARE NEEDED EVERY WEEK T0

SUPPORT FRIDAY'S DINNER SERVICE

For further information, please visit:

HITPS:.//WWW. FRIDATNIGHTSUPPER. 0BG

JOIN US THIS FRIDAY




Social Media Usage
Education & Guidelines

Creating with the Right Tools Stay On Brand Colors
* keeping designs consistent, « Use only approved brand
i colors
canva * Keep visuals consistent
Powerpoint :
: * Keep Language Consistent
Google Slides R tk h dt
tse Aunraved Fants epeat key phrases and terms

e Stick to brand fonts only * Use clear, simple wording
» Keep text easy to read
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VOLUNTEER WITH

FRIDAY NIGHT
SUPPER

We’re looking for volunteers on
Friday nights from 5-8pm.
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Our mission is is to serve a hot,
nutritious meal, in a safe and
dignified environment, every Friday
to anyone who wants one.

Sign up to volunteer on our website!
fridaynightsuppers.org
Group and corporate opportunities

available.
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FNSP

Friday Night Supper Program .
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date

Weekly Content Calendar ...

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

instagram email facebook facebook instagram instagram

facebook instagram instagram instagram




Teamwork Reflection



The Social Change Model — Group Values

- Common Purpose: To feed people
- Volunteers: want to help people access nutritious food
- Clients: want access to affordable, nutritious food
- Us: increase visibility of FNSP
- Collaboration: Working together
- Volunteers: work together to serve meals
- Clients: encourage community support efforts
- Us: shared ideas, divided tasks, and worked as a team
- Controversy with Civility: Respectful dialogue

- Volunteers: communicate calmly to help coordinate service efforts
- Clients: treated with dignity in a respectful environment
- Us: communicated openly and respectfully throughout the project




Collaboration and Roles

Lily Emily Grace Brin Olivia

Brand Kit Social Media Print Weekly Social Media
Templates Deliverables Reports Guidelines
Merch (Posters)
Designs Brand Kit Posting
Calendar
Newsletter
Design




Overall Reflection

Overall, our mission was to improve the marketing to highlight the values of FNSP,
primarily nutritious meals and maintaining dignity, and also to make it easier for
employees to adopt these changes.

As a group, we worked together efficiently. As of this presentation, our one
deliverable left to do is the updated newsletter template.




Thank You!



